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What makes me different
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Avoid Gap Spotting Research important social 
issues – Modern Slavery
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Critical Thinking

• Insight, Critique, Transformative 
Redefinition (Change)
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Choosing a Target Journal

• Rule 1: Publish in journals familiar to you and your 
colleagues
― Journals are a social system
― My community:

 AAAJ (APIRA), BAR, QRAM, Meditari, CPA, A&F (AFAANZ)

• Rule 2: Never submit a paper to a journal you are 
unfamiliar with.
― Pub Phishing - a fraudulent practice in academia where 

scammers impersonate legitimate academic journals or 
publishers. 

― if a publication fee is asked for before you submit, there 
is a potential problem.
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Open access and hockey stick journals
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Understanding the attributes of published articles

10MACQUARIE BUSINESS SCHOOL | DEPARTMENT OF ACCOUNTING AND CORPORATE GOVERNANCE



This material is provided to you by Macquarie University for your individual research and study purposes only. You cannot share this material publicly online without permission. Macquarie University is the copyright owner of 
(or has licence to use) the intellectual property in this material. Legal and/or disciplinary actions may be taken if this material is shared without the University’s written permission.

Academic writing myth:
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“that Impersonal = Objective = Scientifically 
Superior [language] still holds firm in many 
social scientists’ minds. 

(Sword, 2009, p. 330).
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The Writer’s Diet Test
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